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270 OAAIO10 DAOIIOUNONG TOL £PYOL AVAIITLSNG TOL ZVOTHATOg ASIOAOYNONG
g MO.ALIT EKITA, npaypatonou)0nkav 0Aeg ot mpoPAenopeveg evepyeteg
KAt dpaoctnplotteg oL aroppeovyv amo T ZopPaon pag pe tov Ediko

Aoyaplraopo  Kovbodiowv  Epevvag xat 1o apopaing  armodektod

Xpovoolaypappd.

ZOPPOVA PE TAd aveOTEP® akolovbeitatl 1) IIPOOLYYION TOV EVOTIT®V £PYAOiag
KAl TOV HApadoTé®V IO aVTIIOTOLYOLV OTlg evotnteg gpyaotag. To épyo
vAomotettat peoa amo Tpelg (3) evotnteg epyaoiag:

Evotnta Epyaoiag 1: Avdmntoln Zootparog AStodoynong MO.ALIT EKTIA
Evomnra Epyaoiag 2: Epappoyr) Zvotrjpatog AStoAoynong MO.ALIT EKITA
Evomnra Epyaoiag 3: BeAtimon Zootpatog AStohoynong MO.ALIT EKTTA

H 1n evotnta epyaoiag oAoxkAnpmbnke oto maioto tov ypovodiaypdappartog
(0e éva prjva amo v vmoypaen g ovpPaong pe v avadétovoa apyr),

eV SEKLVA 1) DAOTION 01 TV DIOAOUI®V OO EVOTITOV EPYAOLA.

210 mAaiowo g evomtag Evomnra Epyaociag 1: Avamtoln Xvotipatog
Ao oynong MO.ALIT EKIIA, oovtaxOnke xat napadobnke ot MO.ALIT
EKIIA, to avalvtko ovotnpa aohoynong g Movadag. To ovotgpa
MIEPLYPAPEL AVANDTIKAL:
e To peBodooyko mhaioto g dradikaociag aStoAoynong
e Tovug afoveg kat ta xprmpla g astohoynong g MO.ALIT
EKITIA
e Tig teyvikég ovA\oyNg Oedopeévemv KAt Ta epyalela Tovg
(ovvevtedSelg, epOTNUATONOYA)

e Tnv otatiotikr) eneSepyaota tov dedopevov
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e Tig mpoduaypageg tav exbéoewv afiohoynong moo Oa

vropPaMovtat ot MO.ALIT EKTTA

Ta napadotéa mov vmoBdalovtat oty Movada Ataogdaiiong ITowotntag too

EKIIA, npog ¢ykpion kat xprjorn eivat ta eSr|g:

Mapadotéo 1.1: MeAét Anmotonemong tov Xvotpatog ASoAOyNong g
MO.ALIT EKITA
Iapadoteo 1.2: Epyaleia ZvMoyng Aedopévav (  Epaotnpatoloyia,

Epotpatoloyta Zovevtediemv)

[a mv onpovpyla Tev avetépn napadoténv tprdnkav ot mpodiaypapeg
Tov avalvtikod oyxediov vAomoinong mov vmefale 1n eraPlad pag eve
npayparonowdnkav tpelg oovavtoelg epyaotag pe tov Ilpoedpo xat ta

appodia oteAexn g MO.ALIT EKTIA.

Ta epomparoroyia g OEAYIT kxat tev OMEA, avamtoyOnkav oe
NAEKTPOVIKI] OlaOPAOCTIKI] HOPPL] PEO® ePYAAei®V AOYIOHIKOD ®OTE Va
HPIIOPOLY VA OLHOANP®VOVIAlL KAt OladiKTuakd Kat va Yivetat dpeon

OLYKEVTPMOT KAl EMESEPYAOLA TOV ATIOTEAECPATROV

Me dwatitepn) extipmon
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